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Still the Most Important Preventable 

Cause of Death



Major Improvement Over the Long Term

Youth Smoking Trends in Ontario



Slower Progress In Recent Years: 

Smoking rates over time in Ontario



More Hopeful Trend for Daily Smoking



Less Progress for Young Adults

Youth & Young Adult Smoking Trend



Priority Populations

Source: Smoke Free Ontario Strategy Evaluation Report. The Ontario Tobacco Research Unit. January 2015
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Workplace ETS Exposure

Source: Smoke Free Ontario Strategy Evaluation Report. The Ontario Tobacco Research Unit. January 2015
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Priority Populations
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Risks Cluster: 

At Risk Youth 

Source: Smoke Free Ontario Strategy Evaluation Report. The Ontario Tobacco Research Unit. January 2015
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The Importance of Smoke-Free 

Outdoor Spaces

Source: Smoke Free Ontario Strategy Evaluation Report. The Ontario Tobacco Research Unit. January 2015



Contraband Tobacco

Figure 4 Source: The Canadian Tobacco Market Place.  Estimating the volume  of Contraband Sales of Tobacco in Canada; Updated – April 2010.  

Physicians for a Smoke-Free Canada.



CIGARETTE PRICES IN CANADA – APRIL 2015



THEMES
 We have come very far on tobacco control over time

• Over the long term – controls in the late 20th century

• Smoke-free spaces – indoor (decade ago), and outdoor (recent)

• Marketing controls (power walls)

• Increasing cessation services 

• Prohibiting flavored products

• Product monitoring (raw leaf regulation)

 Our progress has slowed in the past decade

 There is still much to be done:
• Address demographics / geography inequities

• Price / taxation (government concern re marketing)

• Need to double quitting 

• Optimization of cessation supports

• Increase protection – enforcement; gaps (multi-unit dwellings)

• Marketing restrictions – plain packaging, adult rating for smoking in 

movies / video games / music videos 

• Funding base for program delivery 



THEMES
 Emerging issues and opportunities:

• New products – water pipes, e-cigarettes

• Research / best practices – PHO SAC 2 

• Industry-focused strategies 

– Litigation 

– Monitoring / document disclosure

– Divestment

– Use / production reduction targets

• End-game strategies

– Dramatic taxation increases

– Increasing age restriction (last generation approach)


